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35 Ways to Increase Website Traffic for Authors 
Stephanie Chandler 

As an author, one of your primary goals with online 
marketing is to drive traffic to your website where 
potential readers can learn about you, your books and any 
other offerings you have. The good news is that you don’t 
have to sit back and wait for people to find your site—
there are many ways you can increase traffic quickly.  

This report is divided into three parts: 

Part 1: Website Optimization 

Part 2: Content and Blogging 

Part 3: Social Media 

While you can jump around and skim through the details 
in this report, you will get the best results if you 
implement as many of the tactics listed here as possible.  

Before You Begin, Set Up Analytics  

If you aren’t already monitoring website traffic, you will need to set up Google Analytics, a 
free tool that provides all kinds of data about your site traffic: number of unique visitors, 
popular keywords used to find your site, average time spent on site and much more. Once 
you set up your free Google Analytics account, you will be given a small piece of code to 
embed on your website. Wordpress users can use a simple Google Analytics plug-in, which 
makes it easy to quickly add the tracking code to your site. Now on to strategies to increase 
your website traffic… 

 

  

http://nonfictionauthorsassociation.com/
http://analytics.google.com/
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Part One: Website Optimization 

Google utilizes proprietary algorithms to determine in 
what order websites are displayed in search results, 
and there are steps you can take to improve the chances 
of your site showing up in search. The ultimate goal is 
to show up in the top ten results for keyword phrases 
related to your book and your personal offerings, and 
by utilizing the following tactics, you should be able to 
improve your website ranking over time (and results 
can happen faster than you might expect!).  

1. Improve Bounce Rate 

If you want your site to be taken seriously, it should be 
professionally designed, formatted for easy reading, 
visually appealing and easy to navigate. These factors 
all affect how much time visitors spend on your site, 
and Google takes note of your “bounce rate.” The 
bounce rate is based on the number of site visitors who 
visit one page only and then leave your site without navigating to other pages within your 
site. Ideally the goal should be a bounce rate of 40% or less. Anything above 55% is 
considered higher than average and indicates that your site is not engaging visitors.  

Additionally, the time visitors spend on your site is a factor for Google. Do users stop by for 
20 seconds and leave or do they navigate around and stay awhile? A general goal for time 
on site is about two to three minutes. Anything less could indicate a problem.   

To improve bounce rates and average time on site, look at your site objectively and 
compare it with others in your field. When in doubt, ask some professional contacts to give 
you constructive feedback. Often times a site redesign can increase traffic and readership 
dramatically. And if it’s time to redesign your site, Wordpress is a great platform to use. 

2. Use a Responsive Design 

In early 2016, Google announced that it would favor websites that are responsive/mobile-
friendly. That means that when you visit a site on a tablet or mobile device, the site 
automatically adjusts to the screen size. Not sure if your site is mobile-friendly? Google will 
let you test it here. If it’s not responsive, you will need a new site designed, preferably in 
Wordpress. 

3. Add Keywords to All Pages  

Every page on your website should be optimized for the search engines by incorporating a 

single keyword phrase on each page. The keyword phrase tells Google what that page is 

about and aids in helping Google direct traffic to your site. Google looks for keyword 

http://nonfictionauthorsassociation.com/
https://www.google.com/webmasters/tools/mobile-friendly/
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concentration to understand what a 

page is about so it’s essential that you 

assign a single phrase for each and every 

web page. 

For example, if you’re a professional 
speaker who covers internet security, 
your keyword phrase for your speaker 
page could be: Keynote Speaker Internet 
Security. 

Once you identify a keyword phrase for 
a page, incorporate it into the following: 

 Page title 
 Page link/URL 
 The header text on the page 
 Within the body of the text on the page, repeated two or three times 
 Tags/keywords data  

4. Conduct Keyword Research 

When determining your keywords, start by making a list of phrases you think your 
potential readers and site visitors would use to find you. You can also take that effort a step 
further by conducting research. Google’s free Keyword Planner tool allows you to type in a 
keyword phrase and find similar phrases, along with their search popularity.  

5. Optimize Images 

Each page on your site should have at least one image, which can be a royalty-free photo 
from a site like 123rf.com or istockphoto.com. Images not only add visual appeal, but they 
can assist in optimizing your web pages. Here’s how: 

 Before uploading the image to your site, rename the image based on the keyword 
phrase for that page. Example: keynote-speaker-internet-security.jpg. 

 When you add an image to a web page, add the keyword phrase for the page to the 
image’s “Alternative Text” field and image title. Optionally, you can also add it to a 
caption. This assists in building your overall keyword concentration for the page. 

  

http://nonfictionauthorsassociation.com/
https://adwords.google.com/KeywordPlanner
http://123rf.com/
http://istockphoto.com/
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6. Add More Web Pages 

Once you understand how keywords work, it can be 
beneficial to add additional website pages to take 
advantage of utilizing as many important keyword 
phrases as possible. Using the example above, a 
speaker could create additional pages for each topic 
covered. For example, you could create a page for 
each of the following key phrases: 

 Keynote Speaker Internet Security 
 Keynote Speaker Information Technology 

Trends 
 Keynote Speaker Data Protection 

7. Generate Inbound Links 

One of the factors Google considers when 
determining how your website will rank is based on 
how many websites feature links to your site—
these are called inbound links. Inbound links tell 
Google that your site is popular. A great way to start adding inbound links is by updating 
any online profiles that you have with professional associations you belong to or other 
public profiles such as your user account on Amazon, Goodreads, etc. 

8. Write Guest Blog Posts 

For inbound links, Google gives greater priority to sites with higher authority, like 
education, government and media sites. Therefore, another powerful way to generate 
inbound links is by writing guest blog posts for popular media sites like Huffington Post. 
Also contribute to blogs and media sites that reach your target audience, such as 
independent magazines and trade association blogs.  Alumni associations are also a great 
target, especially if they have a “.edu” extension. 

9. Incorporate Outbound Links 

Just as Google wants to see inbound links from other sites pointing to your website, you 
also get some extra credit for having links on your site that lead to other sites. One easy 
way to do this is by including relevant links in any content that you generate. For example, 
if you post a blog on your site that references a current news article, include a link to that 
article in your post.  

10. Add a Resources Directory 

Another way to add outbound links is by creating a page on your site specifically for 
recommending products and services that you like and incorporating relevant links into 
each recommendation. As a bonus, you could also include affiliate links and earn income 

http://nonfictionauthorsassociation.com/
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from some of those 
recommendations! And another 
benefit here is that you could 
potentially swap links with some of 
the people you recommend. Let 
them know about your page and 
ask if they can reciprocate. 

11. Generate Internal Links 

Help Google “crawl” through your 
site by incorporating links within 
your content to other content on 
your site. For example, on a page 
that talks about services you offer, 
you could reference one or more 
past blog posts you’ve written or 
your resources directory. Internal links help visitors stay longer, which can also improve 
your bounce rate. 

12. Utilize Video 

Sites with multi-media also rank higher with Google so adding video can be beneficial. You 
can record YouTube videos and embed them on your site. These can be short “talking head” 
videos where you give some sort of lecture or instruction. You could also record yourself 
giving a live presentation or you can use software like Camtasia to record webinars or 
computer demonstrations. Not only can video boost your site with Google, it can also help 
your site get discovered when users search Google for related topics (YouTube videos often 
appear in Google search results).  

13. XML Sitemap 

A sitemap is a tool that tells Google about the structure of your website and where to find 
your content so that it can be properly indexed. You should submit an XML sitemap to 
Google, especially if you have a large site with a lot of content. One easy way to accomplish 
this is with a free sitemap plugin for Wordpress. 

14. Give Away Free Content 

One strategy that we use at the Nonfiction Authors Association is to give away a different 
free report every month. In fact, you’re reading one of our free reports right now! Users 
must register with an email address, which helps to build our mailing list. And then it’s our 
job to deliver quality content that makes readers want to visit our website! You can set up 
your own free giveaways with a tool like Leadpages.  

  

http://nonfictionauthorsassociation.com/
https://wordpress.org/plugins/xml-sitemaps/
http://leadpages.net/
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Part Two: Content and Blogging 

15. Add a Blog 

While you can optimize the heck out of your site, 
one of the biggest factors that Google considers is 
how often you add new content to your site. The 
easiest and most effective way to add content to 
your site is by blogging. 

Statistically, the more often you blog, the more 
traffic your site will receive. The goal here is to 
start blogging on a regular basis—ideally at least 
two to three times per week. While this may sound 
like a lot of effort, when you begin to see the 
results, you will understand why blogging should 
be a priority.   

Your blog is also at the heart of your social media 
strategy. Each new post gives you something to 
share via your social media channels, and gives 
your followers a reason to visit your website. Each new post also gives Google another 
reason to locate and display your site in search results.  

“If you could only implement one tactic from this entire report,  
it should be to add a blog to your site.  

A blog will have a significant impact on traffic if you post consistently.” 

 

16. Understand Your Audience  

A big missing component for a lot of bloggers is a failure to understand their target 
audience. Start by defining who your audience is and then what their challenges are. Then 
you can write content that appeals to their needs, challenges, and interests. Without this 
focus, your blog will fail to gain readership because it won’t appeal to your readers.  

17. Survey Your Audience 

You can learn a lot about your audience by conducting simple surveys with Survey Monkey. 
Ask about what their greatest challenges are. Find out what questions they have that you 
can answer with your content. Create a page on your site to promote your survey and 
include a link to the survey on that page. Then, share that page across via your e-newsletter 
and social media. You can also publish the results in your blog.  

  

http://nonfictionauthorsassociation.com/
http://surveymonkey.com/
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18. Focus on Content Quality 

Google has been known to penalize 
sites that stuff their pages with 
keywords in an attempt to get 
ranking or write articles strictly for 
optimization purposes. This 
shouldn’t be an issue for you, but 
it’s a factor you should know about. 
Make sure you are writing quality 
content—not just trying to capture 
traffic from keywords.  

19. Write Captivating Titles  

The most important element of any 
blog post that you write is a 
captivating title. The key is to hook potential readers so that they will WANT to click 
through to keep reading. Study blog titles on popular blogs to see how they make them 
more enticing. Blog titles are almost more important than the actual blog content. 

20. Feature Guest Contributors  

You don’t have to generate all of your blog content on your own. Invite others to contribute 
content to your blog, including industry experts and peers. Once their post is featured, ask 
them to share with their networks. To streamline the process, create submission guidelines 
on your site like the contributor guidelines at BusinessInfoGuide.com. 

21. Ask for Comments  

One of the biggest complaints from bloggers is that it’s hard to generate comments. The 
vast majority of visitors won’t take time to leave a comment, but you can encourage them 
to do so by simply asking! At the bottom of each post, ask a question or simply invite 
readers to respond in the comment box below. It’s amazing how this simple request can 
yield results and improve visitor time on site and overall engagement. 

22. Respond to Comments  

One of the big benefits of a blog is that you can engage with your audience. Respond to all 
comments and let your audience know you’re paying attention, even if you simply say, 
“Thank you for taking the time to post.” Responding builds loyalty that will bring readers 
back.  

  

http://nonfictionauthorsassociation.com/
http://businessinfoguide.com/directory/contribute/
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23. Promote in Your E-newsletter  

Summarize your recent blog posts in your newsletter 
by listing the title, first paragraph, and a link to keep 
reading. Your recipients will appreciate the content 
and will visit your site as a result. 

24. Hold a Contest  

You can use your blog to conduct contests where one 
or more winners are selected. Prizes can include a copy 
of a book, a brief consultation with you, attendance at 
an event you are hosting, a gift card, or anything else 
your audience would find valuable. You can also enlist 
other companies to donate prizes.  

One of the easiest ways to do this is to hold a comment 
contest, asking visitors to answer a question in the 
comments, and then select a random winner. Contests 
can generate lots of buzz and more importantly, 
website traffic.  

25. Develop Theme Days  

Author Karl Palachuk features “SOP Fridays” on his blog at Small Biz Thoughts. His 
audience knows that each week Karl will share important Standard Operating Procedures 
for the IT industry (his target audience). This series has been so popular that Karl decided 
to turn the previous posts into a series of books. 

26. Comment on Other Blogs  

When you write a comment on another blog, you get the opportunity to include your photo, 
name, and a link back to your own site. Get known within your industry by being a power 
contributor to industry blogs by leaving compelling comments. A good comment 
contributes to the conversation by adding another tip or expounding on something the blog 
author mentioned. Provide value and fellow blog readers will find you. (By the way, if you 
want your photo to appear when you comment on a blog, set up a free profile at Gravatar, 
which is where many sites collect this information.) 

27. Feature Related Posts  

At the end of each new blog post, it can be beneficial to refer readers to similar blog posts. 
You can summarize these yourself or WordPress users can install the Yet Another Related 
Posts plug-in, which will automatically serve up related content—keeping readers engaged 
and on your site longer.  

http://nonfictionauthorsassociation.com/
http://blog.smallbizthoughts.com/
https://en.gravatar.com/
http://wordpress.org/extend/plugins/yet-another-related-posts-plugin/
http://wordpress.org/extend/plugins/yet-another-related-posts-plugin/
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Part Three: Social Media 

28. Share with Social Media 

Each new blog post that you write should be 
shared across your social networks, including 
Facebook, Twitter, LinkedIn and Pinterest. 
Share the blog title with a link to continue 
reading on your site. Social media isn’t just 
for raising awareness. When leveraged 
properly along with your blog, it should also 
become a significant contributor to your 
website traffic.  

29. Repeat Your Tweets 

Twitter can be a tremendous source of website traffic, but users don’t always see content 
the first time it’s posted. Therefore, a good strategy is to retweet each blog post 8 to 10 
times over 90 days. Stagger the days and times and tweet the post every other week. You 
can preschedule tweets with a tool like Hootsuite. 

30. Leverage Facebook Ads 

Like it or not, Facebook has become a pay-to-play network. If you want your content to be 
seen there, you need to invest in boosted posts. The good news is that you can get more 
visibility for your content for as little as $5, which is quite affordable compared to 
traditional advertising. Even a budget of $50 per month can help you generate traffic, 
attract new followers and build your author business. 

31. Utilize LinkedIn Pulse 

LinkedIn has a public blogging platform called Pulse, which is available to all LinkedIn 
users. Here you can post articles for people in your network and the public to see, which 
can help you build a following and reach more people.  

You don’t need to write exclusive content for Pulse; instead you can repurpose past blog 
posts. Ideally you should wait until a post has been on your site for 30 to 60 days so that 
you’re sure it’s been properly indexed by Google, and then add it over on the Pulse platform 
(perhaps with a new title). You can also share your pulse posts across your other social 
media networks for even greater visibility. And a tip: Add a one-paragraph bio with website 
link at the end of each Pulse post since this can also raise visibility and drive traffic to your 
site. 

  

http://nonfictionauthorsassociation.com/
http://hootsuite.com/
https://www.linkedin.com/pulse
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32. Include Social Sharing Buttons  

Make it easy for your readers to promote 
your blog posts by including social media 
sharing buttons within your blog. There are a 
number of plugins available for Wordpress 
sites.  

33. Retweet Past Content  

Once you’ve been blogging for a while and 
have built up an archive of past blog posts, 
you can continue to retweet them as long as 
they are still relevant. WordPress users can install the Revive Old Post plug-in, which will 
automatically tweet out your past blog content based on parameters you set. 

34. Promote Your Books 

With social media, you don’t want to be selling ALL the time, but you do want to make sure 
your audience knows about your books. Find creative ways to share updates about your 
book. You could include pictures of your readers holding their books, excepts of recent 
reviews, announcements about awards received, acknowledgements of book clubs that are 
reading your book, and any other ways you can think of to keep your followers aware.  

35. Build Your Social Media Audience  

Simply having a presence on the major social media networks isn’t enough; you need to 
actively build your audience. That means importing your contacts into LinkedIn, following 
the people you want following you on Twitter and engaging with your followers on 
Facebook, Instagram, etc.  

Social media is not a passive marketing activity. If you want it to be effective, take an active 
role in building your audience and engaging with them while also sharing great content. 
Together these activities can drive plenty of traffic back to your site. 

 
Do More of What Works 

Pay attention to the activity generated by each of your blog posts and the optimization 
strategies you’ve implemented. Note which posts get the most comments, retweets, etc., 
and which ones fall flat. Monitor your site traffic, keywords and most popular pages. Once 
you have some data, continue doing more of what works! 

 

http://nonfictionauthorsassociation.com/
http://wordpress.org/extend/plugins/tweet-old-post/
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If you like this report,  

you’ll love the Nonfiction Authors Association!  

Our members receive many benefits: 

 Weekly educational teleseminars and past event recordings *POPULAR* 

 Exclusive content added weekly (templates, checklists, worksheets)  

 Access to our active members-only forum on LinkedIn 

 Marketing “homework” (quick tips) sent weekly via email 

 Monthly publishing Q&A “Spark” calls with NFAA CEO Stephanie Chandler 

 Complimentary admission to any NFAA local chapter meeting across the US and 

Canada 

 Members randomly chosen for feature interview on the NFAA blog  

 Discounts with NFAA partners: Office Depot, PR Newswire, ProfNet and more 

 Discounted registration for the Nonfiction Book Awards, Nonfiction Writers 

Conference and educational courses 

 

Join us and learn how to sell more books  

and build a profitable author business! 

NonfictionAuthorsAssociation.com 

 

http://nonfictionauthorsassociation.com/
http://nonfictionauthorsassociation.com/join

