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Ultimate Social Media Strategy Guide for Authors 

Stephanie Chandler 

Recently I met two different literary agents at a conference. I asked both, “What’s the 
first thing you look for in an author’s platform?” 
Both answered: “Social media.” They want to see 
big numbers of connections (tens of thousands) 
and lots of engagement between the author and 
the audience. 

Why do agents and publishers care so much 
about social media? Because they know it sells 
books.  

Here’s the reality: social media is not a fad and 
isn’t going away. If you’ve been avoiding social media, you’re missing opportunities. It’s 
time to get serious.  

The good news is that social media is ideal for nonfiction authors—we write! And our 
readers want to hear from us! You also don’t have to do it all. Ideally you should try to 
master at least two networks and leverage those well. For most of us, the top three are 
currently Twitter, Facebook and LinkedIn. 

Following is a cheat sheet with quick tips to get the best results from your social media 
efforts. And by the way, social media doesn’t have to be a big time waster. Once you get 
your strategy down, it’s something you can manage in under 30 minutes per day. You 
can also hire a social media strategist or savvy assistant to help with managing social 
media, though I strongly recommend that authors still pay attention to their networks 
and respond to people personally. 

Who is your target audience and how can you serve them? 

 It’s not about you or your book; it’s about your audience. 

 Who do you want to reach and how can you serve them? For example, if you’ve 
written a memoir about surviving divorce, women over 40 who are going through 
divorce would be a better focus than “all women.” 

 Bottom line: Know your audience and how you are going to engage them by 
providing value.  
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Content Curation 

 Content is king in social media land—you 
need something to talk about, and need to 
provide value for your audience. 

 Your blog is the heart of your strategy. It gives 
you something to share and drives traffic to 
your site. More blogging = more traffic! 

 Blog content and social media posts should 
always have captivating headlines. In today’s 
world of short attention spans, people scan 
content and make ultra-quick decisions about 
what to click for more information.  

 For title/headline ideas, think about how big 
magazines get it done: 10 ways to overcome 
insomnia, 8 reasons to eat more fiber, How to empty your inbox in 15 minutes or 
less. Titles matter almost more than the content of the post because a good title 
prompts social media users to click and read more. 

 You don’t have to be the sole creator of your content. Invite others to contribute 
guest content to your blog. 

 Consider conducting written interviews. Create a template and send to your 
clients, alliance partners and whoever else you want to include and who have 
something compelling to offer your audience. See an example here. 

 For social media, curate content from other sources. If you’re the expert on food 
allergies, share all articles related to food allergies. If you’re an advocate for 
surviving breast cancer, share all related articles. Yes, even posts from your 
competitors. Especially posts from your competitors! It will help you build 
alliances while serving your audience with value that isn’t completely self-
focused. 

 Share each new blog post, plus additional content, across all of your social 
networks. 

  

http://businessinfoguide.com/directory/contribute/author-interview-form/
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Facebook 

 Keep your personal Facebook page 
personal and launch a business page. 
It should ideally be for you the 
author—though could be about your 
topic of expertise if you’re building a 
community around a specific topic. If 
you plan to author multiple books in 
your career, it will be easier to 
manage one Facebook page for you 
the author, plus build your personal 
brand, instead of managing multiple 
pages for each book. Plus, you can’t 
take your audience from one page to 
the next. 

 Facebook has become a pay-to-play model. Unfortunately, their algorithms allow 
less than 5% of your audience see your posts in their newsfeed. In order to get 
engagement, you have to advertise. 

 You can boost posts for as little as $5 or $10 to reach more of your audience. 
Boosted posts are especially useful when you have a call to action, like an event or 
book launch.  

 Also boost blog posts to drive traffic and keep engagement up. 

 You can purchase ads to get more Likes for your page. This can be beneficial if 
you believe your audience is on Facebook. 

 Take advantage of Facebook Custom Audiences. If you have a mailing list in 
Constant Contact or Mailchimp, export your contacts and import them into 
Facebook. Once you do, you can target ads to that audience. You can also create 
“Lookalike” audiences by allowing Facebook to create a similar audience based 
on the interests in your imported audience. 

 Not all authors find that their audience is on Facebook. For example, if you write 
books that are highly technical or academic, you may find it hard to engage there. 
Start with a small advertising budget to see if you can generate enough interest to 
make Facebook worthwhile. 

 Case study: Kimra Luna launched a branding program in 2014. She spent $20k in 
Facebook ads and generated $900k in revenue for her program. You can hear an 
interview with Kimra here. 

http://rickmulready.com/facebook-video-ads-sales-funnel/
http://rickmulready.com/facebook-video-ads-sales-funnel/
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 Facebook Power Editor lets 
you create super targeted ads 
and pay less per click: 
http://Facebook.com/ads/ma
nage/powereditor. Here’s a 
video on how to use it. 

 Like all marketing, Facebook 
takes trial and error.  

 Share engaging content.  

 Photos and photo memes do 
well. For example, photos with quotes on them. If you create these, be sure to 
brand them with your website URL. 

 Ask questions and engage with your audience.  

 When you get comments, acknowledge them—all of them. 

 You can also start a group on Facebook, but don’t add people without their 
permission—ask them to join you! 

 Check in on your page at least twice each day to add new content and respond to 
comments. 

 Have fun and be yourself! If you’re enjoying your Facebook interaction and it 
shows, your audience will respond. 

 Also follow some authors you admire on Facebook and see what you like and 
don’t like about how they manage their pages. Examples: 
https://www.facebook.com/GrowingBolder, 
https://www.facebook.com/OfficialStephenKing, 
https://www.facebook.com/marthabeckauthor, 
https://www.facebook.com/OneFitWidow  

  

http://facebook.com/ads/manage/powereditor
http://facebook.com/ads/manage/powereditor
https://www.facebook.com/business/help/162528860609436
https://www.facebook.com/business/help/162528860609436
https://www.facebook.com/GrowingBolder
https://www.facebook.com/OfficialStephenKing
https://www.facebook.com/marthabeckauthor
https://www.facebook.com/OneFitWidow
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Twitter 

 Twitter is ideal for authors! In 140 characters or less, usually enough space for a 
blog title and link, you can build a powerful audience here. 

 Twitter can drive tons of traffic to your site because people are looking for 
content on Twitter. Think of it as another search engine. 

 Repeat your tweets. For each new blog post that you share, schedule it to post 
eight to ten times over the next 90 days. Example: Share new post at 9am on 
Tuesday, at 3pm on Friday, at 11:30am the following Wednesday, and then on 
staggered days and times every other week for the next 90 days. We aren’t all 
looking at Twitter at the same time so repeating your tweets allows you to reach 
more people. 

 Schedule your posts to Twitter (and the other networks) with this free tool: 
http://Hootsuite.com.  

 Ideally you should aim to tweet 5+ times per day. 

 Retweet posts from others that your audience will enjoy. This includes news 
sources, fellow authors, etc. Remember, the key is to provide value for your target 
audience. 

 Try to stick to your main topic. Veering too far off course can confuse your 
audience. For example, if you’re an expert on weight loss, avoid sharing tips on 
parenting.  

 Respond to people and engage with them! 

 Hashtags help your content get found. A hashtag is essentially a keyword that 
users use to find content. If you have room at the end of your tweet, add hashtags. 
Example:  

o Book Giveaways as Word-of-Mouth Marketing 
http://ow.ly/Po5Lv  #bookpromotion #publishing 

 Follow the people you want following you. You never know who is going to pay 
attention and follow back. This includes media professionals and potential 
readers. If your expertise is in gardening, search Twitter to find sources who 
tweet about gardening. 

 A great free tool for monitoring Twitter is Tweetdeck. 

http://hootsuite.com/
http://t.co/i0ytPw7yuS
http://tweetdeck.com/
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LinkedIn 

 LinkedIn is great for connecting with a 
professional audience. It’s definitely a 
business focused network. 

 Every author should have a profile here, 
even if business books aren’t your genre. 
You may want to connect with executives at 
companies where you want to be a speaker 
or pitch them to buy copies of your book for 
their next conference. 

 Fill out your profile with as much detail as 
possible. This helps you get found. 

 Your headline should be descriptive—it 
shows up alongside your posts in groups 
and anywhere you engage on LinkedIn. 
Don’t just say “author” or “consultant.” 
Instead, try something like this: “Speaker 
and author of Gluten Free for Life at mywebsite.com.”  

 Import your contacts. LinkedIn won’t spam them. The system will show you who 
is already on LinkedIn and let you decide whether or not to send a connection 
request. 

 Share updates. You can share quick posts, such as your latest blog post title and 
link, just as you do on Facebook and Twitter. 

 LinkedIn Pulse allows users to post full articles and reach an audience outside of 
your LinkedIn network. Occasionally posts go viral. One author reported 
receiving over 100k views on her post about job hunting. 

 For Pulse, you can repurpose content from your blog and post it in full. If you do 
this, be sure to wait at least 30 days after the post is live on your site since Google 
doesn’t like duplicate content. You’ll want to have the post on your site show up 
well before the version on LinkedIn. 

 Participating in groups on LinkedIn can be a fabulous way to reach your 
audience. You’ll find groups about HR, sales, health and wellness, and much 
more. 
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LinkedIn (continued) 

 Get involved in groups, answer 
questions, and serve as a resource. 
It’s never about simply selling 
yourself or your book. 

 Better yet, start your own group.  

 LinkedIn Advanced Search is a 
powerful tool for locating company 
executives and other contacts who 
you want to reach. For example, you 
can find the person in charge of the 
Back to School campaign at Office 
Depot by searching for company 
name “Office Depot” and keyword 
“back to school campaign.” Most employees share this kind of information in 
their LinkedIn profiles.  

 Use Advanced Search to find people who could hire you to speak, potential 
corporate sponsors, alliance partners and more. 

 You can’t send LinkedIn mail unless you are connected to the person or you pay a 
nominal monthly fee to use LinkedIn mail.  
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Video 

 Google owns YouTube, so videos get a lot of 
exposure in Google search. 

 When you search for “how to change a tire” or 
“how to bake an apple pie” several videos will 
likely be listed in top 10 results. 

 Videos get best results when short—under 4 
minutes.  

 Videos should be funny, educational or 
controversial.  

 Video format can include:  

o Talking head—you speaking about a 
topic. 

o On location—shot at an event. 

o A demonstration—these are great for 
anything with a visual component, such as cooking or exercising. 

o Tutorials, such as recording a demonstration with Camtasia. 

o Interviews, via Skype, for example. 

 If you are comfortable with video, go for it. Embed in your blog and share via 
your social media networks. 

 Also consider adding Periscope to your video mix. 

  

https://www.periscope.tv/
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Pinterest 

 This network is ideal for sharing 
photos and videos. 

 It’s popular with the female 
demographic, especially for topics 
including bridal planning, home 
decorating, crafting, cooking, fashion, 
etc. 

 If you are writing for these niches or 
about anything with a visual 
component, give Pinterest a try. Even 
if you’re outside of these genres, you 
might be surprised how Pinterest can 
drive website traffic for you. 

 Get in the habit of pinning photos 
from your blog; Pinterest will automatically include a link back to your site. 

 Give each pinned post a keyword-rich title/description. This helps it get found by 
those searching Pinterest for content. 

 Have fun creating keyword-rich boards such as “Best Tips for Training Your 
Dog” or “Healthy Recipe Options for Fighting Cancer.” 

 Not all audiences will be here, but it doesn’t hurt to try it out and see if you can 
find yours. 
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Social Media Strategy 

 If you’re just getting started, pick one network. Facebook is a good place to start 
for many because it’s user-friendly. 

 Study how others are leveraging social media and see what you like and don’t 
like. 

 Social media should take less than 30 minutes per day. It really comes down to 
scheduling and sharing content and engaging with your audience. 

 Track results with Google Analytics—a free tool that can be installed on your 
website. Tracking your traffic is essential because you can’t know if your efforts 
are working unless you monitor them! 

 Commit to blogging and social media for at least six months. It does take time to 
build momentum, but when you see the results, you’ll know it’s worthwhile! 

 

  

http://analytics.google.com/
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Ready to Accelerate Your Author Career? 

Launched in 2013, the Nonfiction Authors Association is an educational community for 
experienced and aspiring writers of business, self-development, health, memoir, history, 
reference, and other nonfiction genres.  

Basic membership in NFAA is free and includes live access to our 
monthly teleseminars and an online profile. 

Authority membership is just $19/month and includes 
teleseminar recordings (popular!), checklists, templates and 
worksheets added weekly, access to our active members-only 
forum on LinkedIn, a monthly publishing Q&A call where you can 
get your questions answered, discounts off our Nonfiction 
Writers Conference and year-round Nonfiction Book Awards 
program, partner discounts with Office Depot, PRNewswire and 
ProfNet, and more! 

Whether you’re writing your first manuscript or you already have several books to your credit, 
our mission is to make your journey easier and more successful through education, resources 
and community. We invite you to join over 10,000 fellow writers in a community unlike any 
other. 

Learn more about the benefits of joining the Nonfiction Authors Association 

 

Nonfiction Writers Conference 

The Nonfiction Authors Association was actually born 
from the Nonfiction Writers Conference, which launched 
in 2010 as a 3-day event conducted entirely online. Each 
year we feature 15 top publishing industry speakers and 
we welcome attendees from around the globe.  

Learn more about the Nonfiction Writers Conference 

 

Nonfiction Writers Conference Past Speakers 

http://nonfictionauthorsassociation.com/join
http://nonfictionwritersconference.com/

