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Ebook Giveaway Checklist 

Hosting your own ebook giveaway event allows you to gain more readers and build your mailing 

list at the same time. Set a duration for your event (typically three to seven days) and follow the 

steps below to set up and promote your event. 

 Checklist:  Host Your Own Ebook Giveaway 

 

Get Your Registration Page Up and Running. Set up a registration page on your site 

where visitors can fill out a form with their first name, last name, and email address. Short 

and sweet. Your web designer can create the form, which will put all email addresses into 

a database that you can export and then import into your email marketing system. The 

form should also trigger an auto-responder email message with a link to download the 

ebook. 

 

Set Up Your Ebook Formats. Offer your ebook in two formats: PDF or Smashwords. For 

PDF, they simply have to save the link to their computer. If they choose Smashwords, they 

have to go through the steps of purchasing the book with a free discount code. 

 

Solicit Reviews Using Incentives. Offer up an extra bonus for readers, letting them know 

that if they write a review in the next 30 days and post it on Amazon, BN.com, 

Smashwords, their own blogs or social media sites, and then send you a link to confirm, 

you will send them additional bonus download items (reports, worksheets, etc.) as a thank 

you. But be careful here—it violates Amazon’s policies to pay for reviews. Rewards should 

not have a monetary value. 

 

Test Your Process Before Launching. Check your process and download function before 

launching. Do this two or three times to make sure the links are delivered as expected and 

everything is in working order. 

 

Use Your Networks. Reach out to your peers and alliance partners to ask for their 

support. Make a point to let others know about the campaign and simply ask them to help 

spread the word. 
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Promote Your Giveaway. Announce the giveaway via your social media networks each 

day with messages like, “Just two days left to grab your free ebook: <book title> <link>.” 

 

Generate Social Shares. Add a Tweet button to the registration page so that users can 

easily tweet out a pre-written message including the book’s title, the fact that it’s FREE, 

and the genre/topic it covers. Here’s an example: “Free Ebook: <title> by <author>. Grab 

your copy here: <link to registration page>”.  

 
Leverage Email. Send an email announcement to your mailing lists, letting subscribers 

know about the promotion.  

 
Keep it Going. Promote your giveaway over a period of time (three to seven days). Get 

engaged with your social media audience and thank people who share your posts. 

 Final Notice. Send a final email to alert people on the final day of the promotion. 


