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Ultimate Guide to Writing a Nonfiction Manuscript 
 

You've decided to write a book. Congratulations! Now what? 
 
When you're first setting out to write a book—
particularly if it's your first book—it can be difficult 
to know where to begin. The idea for your book may 
have been burning in your mind for years, or perhaps 
you've just gotten the idea from clients or colleagues 
urging you to write something that could benefit 
your business or industry.  Whatever your 
inspiration, here are some guidelines to get you from 
idea to written book! 
 

Identify a clear target audience for your 
book. A temptation for most new authors when 
asked to identify their reader audience is to reply, 
"Everyone!" We'd all love to think our ideas and our book could inspire the whole world, of 
course. But when writing and marketing your book, it's best to have a specific, concrete 
readership in mind to keep your work as authentic and useful as possible. 
 
A niche audience is almost always better than an audience that is too broad. If you're a 
professional in a particular field, your audience could be comprised of your client base (or 
potential client base), for example. If you're writing a book on children's nutrition, your 
audience could be made up of pediatricians and nutritionists.  
 

Evaluate your competition. It’s important to determine how your book will be 
different from others in your genre. You can do a search online (Amazon is a great source) 
for other books covering your same topic to see what's already been done, and how your 
book will offer something new, or fill in a need. This will also give more specificity to your 
outline and keep your writing focused.   
 

Set a goal to write _______ number of words per day/week. Keep in mind that if 
you write 1,000 words per day—about three typed pages—you’ll have a 60,000-word 
manuscript in 60 days! 
 

Set a goal for completion. Many authors find it helpful to set a realistic target date for 
publishing the book, and a target date for completing the manuscript (several months 
before the book is published). If you need help with accountability, enlist a friend or coach 
to help you reach your goals. It can be helpful to do this with a friend who's also writing a 
book, but it doesn't need to be done this way. 
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Give the book a working title. Titles are 
tough and often change several times before going 
to press. Do your best to make the title something 
that will quickly describe the scope of your book in 
a catchy or immediately clear way, like Eating My 
Way Through Rome or 7 Ways to Organize and De-
Clutter Your Home. You can also include a subtitle if 
you want to keep your main title shorter and 
punchier for effect, and you need a bit more space 
to describe your book. Just don't go overboard—
making your subtitle too long can border on 
ridiculous, and can be a logistical annoyance later 
when you're having to write or type out your 
subtitle a hundred times for a hundred different 
reasons. 
 

Write a description of your book and its 
benefits for readers. Treat this like the back 
cover copy for your book. Writing a compelling description first can help you know what to 
focus on when developing the manuscript. Read descriptions for similar books to get an 
idea about how you will position yours and set it apart. 
 

Make a list of any research tasks that need to be completed (if 
applicable). If you include studies or quotes in your book but you still need to go back to 
the source material to get the actual information, you can make a list of the items that still 
need to be researched, and/or make note of them with highlighting or bold text where 
they'll appear in the actual manuscript. 
 

Develop an outline. You may want to use the storyboard method, which means that 
you write each and every topic idea on a notecard or sticky note until you’ve emptied all 
ideas out of your head! Then begin to put them into a logical order. These will naturally 
help you develop an outline for your chapters, and you can see where you may need to 
expand content or split a chapter into multiple sections. Or, if you work in a more linear 
fashion, write a traditional outline, making changes if/when you need to. 
 

Outline the table of contents. Either the storyboard method or traditional outline 
will become your table of contents, in which you need only include the larger elements of 
your book (introduction, chapters—with titles, if applicable—acknowledgements, sources 
cited page). Once you’ve utilized the storyboard method above, transfer all those notes into 
your outline—which will ultimately get pared down into your table of contents. 
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Compile Notes and Content. If you 
have notes and references for your 
chapters, keep them handy as you write. 
Many writers also use content from 
other projects. For example, if you’ve 
written a blog or a column and want to 
repurpose some of that content for your 
book, then begin compiling what you 
will use and place it in the appropriate 
places within your manuscript 
document. 
 

Start writing. When you have a solid 
outline, you may find that you don’t 
want to write your book from beginning 
to end. You can instead work on different chapters at different times, or jump around 
topics—whatever works best for you. Once you begin to exercise your writing muscle, the 
process should get easier with time. Stick to your planned schedule! Also, heed the popular 
advice to “just write.” That means giving yourself the permission to simply write down 
your thoughts and ideas without editing as you go or stopping to do research. Get all of 
your content out of your head and on to paper, and then return later for edits and research. 
Refer to your outline (mentioned above) if you feel like you're starting to get lost or off-
topic. 
 

Begin the rewrite process. Go back through your manuscript from beginning to end 
and fix errors, fill in places that need clarification, and cut out anything that doesn’t add to 
the mission of the book. Most writers re-read and modify their manuscripts several times 
before enlisting the help of an editor.  
 
You can also get a jumpstart on fixing errors in your grammar and usage by reviewing 
these common mistakes and changing them yourself: 

Five Common Editing Mistakes/Typos Found in Manuscripts 

If you’ve ever had your work edited by a professional editor, you might find yourself conducting 
a virtual conversation with him or her as you review the edits. “Oh! Good catch,” you may 
murmur to your computer screen. Then, you squint at another edit, wondering why the heck he 
or she thought that was important enough to red-line. Does it really matter whether a number 
is spelled out when it appears at the beginning of a sentence and written as a number in the 
middle of one? Or maybe there are instances where you have no idea the grammar or usage 
rule that your editor used to make a change, so you shrug and accept the change on blind faith. 
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Ah, the wonderful and maddening complexities of English grammar. 

The catches that a good editor can find may sometimes seem nitpicky or even insignificant, but 
often what seems unimportant can alter the meaning or clarity of your words. Studies have 
shown that readers doubt an author’s credibility as a professional in his/her field if even a 
minor editing mistake is found in the material. Maybe unfair, since knowing what a comma 
splice doesn’t necessarily mean you aren’t a good web developer or child psychologist, but 
there you have it. So, as my mother used to say, say what you mean and mean what you say. 
You’ll come across better both in your intention as a writer and as a professional in your field. 

Here are a few simple things to catch in your own writing: 

fewer/less 

“Fewer” refers to numbers of things: pencils, people, or dogs. “Less” refers to an amount of 
something: water, sadness, or importance.  
 
You wouldn’t say, “I have fewer water in my glass”—you would say, “I have less water.” 
Similarly, you wouldn’t say, “There are less dogs here at the dog park today than yesterday.” 
You would say, “There are fewer...”  

singular noun (“author”) with plural pronoun (“their”) 

This is an extremely common one. Often, authors will write something like, “The client (single 
noun) may redeem their (plural pronoun) coupon” to avoid the cumbersome he/she pronoun 
problem (“The client may redeem his or her coupon”). It’s annoying and sometimes confusing 
to have to write gender-specific singular pronouns (he/she) when referring to people when the 
subject’s gender isn’t even important to the sentence.  

Unfortunately, there aren’t currently non-gender-specific pronouns to use when referring to 
living beings (except “its,” which, when referring to a person, is dehumanizing), so the best 
course of action is to try to avoid the need for the singular pronoun. For example, the example 
above could be re-written as: “Clients (plural noun) may redeem their (plural pronoun) 
coupons.”  

Or, even better, remove the need for the pronoun altogether: “Clients may redeem coupons.”  

it’s/its 

it’s is a contraction for “it is” and its is a possessive pronoun. So, “It’s raining today,” and “Its 
center was gooey.” 
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inconsistencies in presentation  
(type 2 diabetes; Type II Diabetes, adult-onset 
diabetes) 
 
This is especially common for authors writing in 
the medical profession, but can spring up 
anywhere specialized language is used.  
 
There are often several terms for the same 
condition (example: the medical term for a lazy 
eye is amblyopia), or sometimes different ways of 
referring to a condition (bipolar II disorder or 
Bipolar 2 Disorder). Consistency in presentation is 
important to avoid confusing the reader (who 
may not be as medically knowledgeable as you) as 
to whether you’re referring to the same disease 
or condition or not. It’s also important to show 
the reader that you’re as thorough, conscientious, 
and detailed a writer as you are a professional in 
your trained field. So, find the most widely 
accepted or the most specific term—whichever 
fits your goals most in your particular context—
and stick to it! 

i.e./e.g. 

Often (and incorrectly) used interchangeably, these brief combinations of letters make most 
writers pause, mostly because their ancient definitions are a little unclear.   

i.e. is Latin for “that is,” which means a definition or clarification is about to follow. So, use i.e. 
when you’re about to redefine something: “The banana was ripe—i.e., it was yellow.” 

e.g. is Latin for “exempli gratia” or “for the sake of example.” Think of it as another way of 
saying, “For example.”  

“There were socks of many colors on the rack, e.g., purple, red, orange, and blue.” 

One easy way to remember the difference between i.e. and e.g. is that e.g. looks like “egg,” 
which sounds like “example.” 
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Update end notes. If your manuscript includes reference material, these are usually 
noted within the text and the references are compiled into End Notes featured either at the 
end of each chapter, or the end of the book. Here are some guidelines on citing your 
sources: 
 

How to Cite Sources in Your Manuscript 
 
Nonfiction authors know the 
importance of citing sources in their 
work. But sometimes it can get 
confusing figuring out how to correctly 
quote and give credit to your sources 
within your text without losing your 
flow of thought. When it comes to 
citing sources in your manuscript, 
there are some general style guidelines 
to follow. If you’re working with a 
major publisher, ask them for their 
style guide. They’ll also most likely 
have a staff proofreader who may be 
helping you with this aspect.  
 
Scholarly writers, or those in the 
academic realm, follow specific style guides (APA or MLA are two examples), and while you 
could certainly pick up an APA or MLA handbook to make sure you’re following citation 
guidelines as closely as possible, you can also follow some guidelines that are common to pretty 
much every style guide out there.   
 
If you’re self-publishing, you need to follow your own guidelines, or find a reputable source to 
use. We recommend Chicago Manual of Style 
(http://www.chicagomanualofstyle.org/home.html). They're a subscription-based service, but 
you can use their 30-day free trial to get started. 
 
Some Basics to Follow: 
 

 Titles of books and reports are typically italicized in in-text citations. 

 Put titles of articles in quotation marks.  

 Be sure to include the author’s (or authors’) first/last name(s), source title, and 
publication year. 

 If your work is more scholarly in nature, include the page number(s) on which your 
quoted text appears. 
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Following are several formatting options. Whichever style you choose, be sure to use it 
consistently throughout your manuscript.  
 
Option 1: Simple In-Text Citation 
With this format, simply state the author and date, or author, publication name and publication 
date, in parentheses directly after the quote. There are no endnotes for these citations, but we 
still recommend including a complete list of cited works at the end of your book. 
 
Example: 
 
“If you are not afraid of the voices inside you, you will not fear the critics outside you” (Natalie 
Goldberg, Writing Down the Bones: Freeing the Writer Within, 2nd edition, Shambhala 2005). 
 
This can get rather cumbersome, so if your text includes a lot of citations, we recommend 
option 2: 
 
Option 2: Endnotes 
 
Endnotes, which are sources cited at the end of the chapter or book, are a more efficient way 
to cite your sources. To utilize this option, place superscripted numbers (in chronological order) 
after a quote, followed by a Notes page that you’ll put at the end of the book. Here’s an 
example of how it would appear in the text: 
 
“If you are not afraid of the voices inside you, you will not fear the critics outside you.”1   
 
Then, for each of your sources, insert an entry that will appear in your “Notes” section at the 
end of the chapter or book. Entries would look similar to those in the in-text version, and at a 
minimum should include the author, publication name, and publication date.  
 
Make sure the order of the sources on the Notes page follows the order the sources appear in 
the book.  
 
Here's a link to some info on creating endnotes: http://www.ehow.com/how_5180669_format-
endnotes-properly.html 
 
For a more in-depth look at how to cite specific types of publications, visit 
http://www.chicagomanualofstyle.org/tools_citationguide.html 
 
Citation Machine: Website where you can plug in the book details and it will come up with a 
citation for you: http://www.citationmachine.net/ 
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Write a dedication (if applicable). 
An acknowledgements section is also 
optional.  
A dedication is an extremely brief 
mention of a name or two for someone 
very special to whom the book is 
dedicated. 
 
Acknowledgements can be lengthier, and 
incorporate some more of the "practical" 
people who helped develop your book: 
your spouse, children, colleagues, writers 
who contributed content or research, the editor, formatters, designers, publisher. 
 

Write your author bio. You’ll likely need a short bio for the back cover or dust jacket 
flap, and possibly a longer bio on the last page of the book (optional). If your book is 
prescriptive, make sure to include professional and/or educational credentials that tell a 
reader looking at the cover what experience you have and why they should trust your 
advice within.  
 
If your book is a memoir or follows a looser nonfiction format, the details of your author 
bio can be more personal, even playful. If you've written a memoir of your experiences 
studying birds in different countries, for example, you could mention what countries you've 
visited, and whether you own any birds. 
 
Here's a real-life example of a well-written author bio that is both informational and 
entertaining: 
 

Marie de Haan—wife, mother of three, piano teacher, songwriter, and writer—is back 
again, snarky as ever. Cancer Is a Funny Thing: Reconstructing My Life is the 
heartwarming follow-up to Marie’s memoir about her breast cancer diagnosis, and 
details her pursuit of joy and purpose in the midst of continued treatment and healing. 

 
Diagnosed with Stage III breast cancer at the age of 42, Marie was given a poor 
prognosis. Putting on her big-girl panties, she endured surgery and chemotherapy, albeit 
kicking and screaming. At visits to the naturopath, the battle continued over her 
consumption of sugar. In between all of her doctor appointments and infusions, Marie 
started a cancer blog, which covers such subjects as poop, boobies, and sex.   

 
Now, as if six doctors wasn’t enough, she agonizes about adding a plastic surgeon—to 
perform a breast reconstruction—to the mix, all the while trying to stay on top of 
medical bills, lose weight, fulfill her dream of meeting Fran Drescher, and accomplish 
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her never-ending to-do list. She handles all of these issues with humor and grace. And 
Häagen-Dazs Rocky Road ice cream. 

 
Marie de Haan lives near Seattle with her husband and one to three children at any 
given time. In addition to teaching piano and writing books, she regularly embarrasses 
herself on her cancer blog. 

 
Drop her a line at www.cancerisafunnything.com. 

 
A portion of the proceeds from this book will be donated to the care, diagnosis, 
research, and treatment of breast cancer. 

 
 
 

Finalize the book title. Often times the title comes directly from some text within the 
book—and it can be something you weren’t expecting! A keyword-rich subtitle can also 
help your book get found when potential readers search for similar content. 
 

Get feedback. Send sample chapters to a few trusted readers for review and feedback. 
Then make any final changes.  
 

How Many People Should Read My Book Before It’s Published?  

You’ve just finished the first draft of your 
manuscript! Once that adrenaline-surging 
moment of completing such a monumental 
task has passed, you can’t wait to have 
someone else take a look at your 
work...and, okay, you’re probably a little 
nervous about it, too. Will readers “get” it? 
Does the development and flow of the 
book work? What about the fact that you 
sometimes have a hard time remembering 
the difference between “its” and “it’s”? 
(Don’t worry: you’re not alone!)  

We’re often asked by authors how many beta readers should read a manuscript before it’s 
ready to be sent to a professional editor or straight on to a literary agent or publisher. While 
there’s no magic number for how many eyeballs should be on your work before it’s ready to go, 
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there are some important things to consider 
when sending out your work to be reviewed 
by someone. 

What is a beta reader? 

You may have heard the term mentioned in 
a writers group or online and wondered 
what a beta reader is. Basically, a beta 
reader is a layperson who reads a writer’s 
work to offer constructive criticism, or to 
help edit the work. This could be your 
partner, parent, a friend, colleague, former 
English teacher—anyone. The point is that 
this person is a trusted reader who may or may not have experience with writing or editing, but 
can give valuable feedback on the manuscript in some way for the purpose of helping you 
revise. 

Consider the source 

As mentioned earlier, we don’t recommend a specific number of beta readers—that’s a 
personal choice. NFAA founder and CEO Stephanie Chandler says, “Crowdsourcing can work 
well (Guy Kawasaki built a huge audience for his publishing book by crowdsourcing beta 
readers). But Stephen King says you should only give it to a few selected people that you trust 
to give you useful feedback. So, it depends on what the author feels most comfortable with.” 

And it’s also important to know what you think your reader(s) will offer you in your revisions. Is 
this reader a layperson in terms of knowledge of English grammar or spelling, but reads your 
genre a lot and will know if it feels like it "fits"? Is that reader good with development of an 
idea, concept, or story? Can this reader spot typos or inconsistencies of some kind that will 
tighten your prose? Readers also appreciate knowing what kind of feedback you’re looking for 
from them, so giving them something specific to look for as they’re reviewing your work will 
help them give the most meaningful insights, and will keep you from getting confused by too 
many opinions by letting you focus on whatever you'd like that particular reader to offer.  

A note about editing 

When you’re ready for a more nitty-gritty edit (for flow/development; or spelling, punctuation, 
or grammar), it’s helpful to have more eyeballs on your work to minimize things like lapses in 
thought, inconsistent headings/numbering, or typos. So, once you’ve received feedback from 
your beta readers, it’s also a good idea to have a professional editor perform an official copy 
edit, since he or she will follow a specific style guide (a set of standards in grammar, 

http://nonfictionauthorsassociation.com/


 
 

Copyright © 2017 by Stephanie Chandler 11 NonfictionAuthorsAssociation.com 

punctuation, spelling, and usage), such as AP or 
Chicago Manual of Style, to give you a consistent, 
tight manuscript ready for the eyes of the public. 

 

Decide when you’ve achieved your 
“Last Draft.” There is a saying in publishing: 
“There is no such thing as a final draft, only a 
last draft.” You could keep editing and 
adjusting your manuscript for years, or you 
could get to a point where you simply decide 
you’ve had enough and it’s ready to go! 
 

Proceed with next steps. If self-publishing, you’ll want to hire an editor and then a 
proofreader to ensure the text is as clean as possible. If working with a traditional 
publisher, they will assign an editor to work with you. This is also the point when you 
should begin to seek testimonials and/or a foreword for your book, if applicable.  
 

Bonus Tip: How to Get Endorsements for Your Book 

In the months before your book is published, you should begin reaching out to fellow authors 
to request endorsements. Ideally testimonials should come from authors in your field, and the 
more well-known the author, the better. 

And while you may think that big-name authors are untouchable, think again. Smart authors 
know that endorsing a book enhances their marketing efforts since they gain added visibility 
with your readers. And the fact is that it never hurts to ask. All they can do is say no, but they 
just might surprise you and say yes! 

The key to getting the attention of well-known authors is to show up like a pro. Avoid telling 
them your whole life story and never beg or suck up. Also, avoid ranting about how this is your 
first book, you’re self-publishing, and you have no idea if anyone will ever buy your work—that 
will NOT inspire good results! 

Contact information for even the biggest authors is almost always available. Search their 
websites or reach out via social media mail. You’d be surprised by who reads their own mail on 
Facebook and LinkedIn! 

Here’s a sample request for an endorsement that you can send out via e-mail: 
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Hi <author name>, 

I loved your book <title> and found it enlightening because…<briefly explain> 

I have a new book coming out this winter: <title> (published by <publishing company 
name>). It is about <brief description, just two or three sentences>. I am in the process 
of gathering endorsements for the jacket. Would you consider providing a testimonial? I 
would be happy to send you sample chapters or the entire manuscript for review—
whatever you prefer. 

Thanks very much for your consideration! 

Warm wishes, 

<your name> 

Note that this note starts out by complimenting the author’s work. This demonstrates that you 
are a fan of their work and creates an instant rapport (flattery will get you everywhere!). 
Mentioning the publishing company also adds credibility unless you are using one of the big box 
self-publishing houses. If that’s the case, omit the publishing company information. The 
unfortunate reality is that inexpensive publishing solutions will be recognizable and an author 
with a major press behind him will not be impressed. Also, write two or three of the most 
compelling sentences you can muster about your book and why it is great. 

What Happens After You Reach Out 

You can expect to receive responses within a few days. Some authors may ask for the full 
manuscript, though most simply want to see a table of contents and a few sample chapters so 
they know you can write. The vast majority will not take time to read your book from cover to 
cover. Do not take this personally! 

Some may ask for you to send over some sample testimonials. That’s right, they will ask you to 
write a few examples that they can choose from! They may change a word or two around, but 
for the most part you will be crafting your own endorsement. This is a reality in this business. 

The bottom line is that endorsements do enhance the credibility of a book so don’t be afraid to 
pursue them with gusto. Make a list of ten to twenty authors and start asking. With any luck, 
you’ll end up with so many testimonials that you’ll need to add a page or two to the beginning 
of your book to accommodate them! 
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Bonus Tip:  
How to Write Sales Copy for the Back of Your Nonfiction Book 

 
If you’re working on your first book, 
you will inevitably have to sit down 
and write the sales copy that appears 
on the back of your book (also known 
as “jacket” copy). For authors who 
haven’t had to do this before, it can 
feel like a bit of a challenge. 
 
You have a very limited amount of 
space on the back of your book so 
every word counts. The ultimate goal 
is to entice your target audience—
potential readers—and convince 
them to purchase your book. With this in mind, here are some guidelines: 
 
Research Other Books – Start by reading the jacket copy on other books, especially from books 
in the same genre as yours. Find out how other authors position their books and what benefits 
they mention. This will help you get a better understanding of what sales copy should look like, 
and can also help you identify ways that your book is different than your competitors (which 
you’ll want to focus on when writing your copy). You can also do much of this research on 
Amazon since most book listings feature the back cover copy, or an expanded version of the 
back cover copy. 
 
Get Started – Write a compelling, and brief, opening paragraph. Draw readers in by identifying 
who they are and helping them relate to the solutions offered by your book. Here are some 
example statements: 
 
“Have you ever felt like you were running your business alone?” 
 
“If you’re one of the millions who struggle with weight in your middle section, you’ll find the 
answers inside…” 
 
“Studies show that 8 out of 10 working mothers wish they had more hours in a day. If you’re a 
mom with an over-extended schedule, I’ve got good news for you…” 
 
Focus on Benefits – For most nonfiction books, you should highlight benefits that the reader 
will enjoy, ideally in a bulleted list following the introductory paragraph. To uncover the 
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benefits in your book, figure out what 
problems your book solves for readers. 
If you wrote a time management book, 
your benefits might look like this: 
 
In The Acme Guide to Time 
Management, you will learn how to: 

 Reclaim two hours back from 

each and every day (without 

getting up earlier!) 

 Empty that inbox once and for 

all—and keep it under control 

forever 

 Improve your productivity by 

500% with this simple change… 

 Reduce your stress by starting this daily habit… 

End with a Call to Action – After your list of benefits, wrap up the copy with a strong call to 
action. That means that you are going to ask the reader for the sale (the gentle art of 
persuasion). Here are some examples: 
 

 If you’re ready to take back control of your life, you need this book! 

 Never before has anyone revealed so many inside secrets to the industry. Can you 

afford not to buy this book? 

 This book will show you exactly what it takes to lose 10 pounds in 30 days—so don’t 

waste another moment!  

Other Back Cover Details 
 
The back of your book cover should also include high-profile endorsements from one or more 
authors in your field. While it’s great if your client or your sister’s best friend enjoyed your 
book, the only endorsements that really deserve to be put on a cover should come from 
recognizable authors in the same genre. In some cases, executives from large companies or 
nonprofits can provide endorsements if it fits in with your target audience, but author 
endorsements are preferred. If you don’t have any big name endorsements, then it is better to 
leave them off than to put endorsements from people nobody has heard of (you can list those 
in the first pages of the book instead).  
 
Lastly, the bottom of your back cover should include a brief author bio, and this should cover 
the top highlights from your career. This is not the place to mention pets or hobbies (unless 
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you’re being humorous and that’s part of 
your sales strategy). Instead, focus on your 
biggest accomplishments including the 
number of years of work history you have 
in the field related to your book, major 
media outlets where you have been 
featured, awards you’ve won, and anything 
else that demonstrates your authority in 
your field. Don’t forget to include your 
website link and a professional head shot 
of you. 
 
If this is your first time writing sales copy, 
find a copywriter or an experienced editor 
and ask them to review it and offer you 
suggestions for improvement. The back cover can have a big effect on a potential reader’s 
decision to buy your book or put it back on the shelf. Make sure your cover reflects the best 
your book has to offer. 
 

 

If you like this report,  

you’ll love the Nonfiction Authors Association!  

Check out our year-round book awards program, 

weekly teleseminar events, online courses,  

author toolkits and our annual  

Nonfiction Writers Conference!   
 

 

http://nonfictionauthorsassociation.com/
http://nonfictionauthorsassociation.com/nonfiction-book-awards/
http://nonfictionauthorsassociation.com/upcoming-events-2/
http://nonfictionauthorsassociation.com/courses-for-nonfiction-authors/
http://nonfictionauthorsassociation.com/ultimate-author-toolkits/
http://nonfictionwritersconference.com/
http://nonfictionauthorsassociation.com

